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1. Brand association
2. Brand awareness
3. Consideration set



£44 NS B e U, 9 (15555 g1 (5515 BU polis I (ouwy

2> glaelis g (adyal g aygl) Wossl daslizel 51 (4354, oo degarze | (g b8
ol Bales g Cyemidie d s A4S el (63 BULS a5 45 35 Ly 5 By 5ULS U jao
@l (VoY S ng 9 Sodegd) )l s |y IS0 4 (6515 L e 5 o
5 3)h ol U e 5,55 9 STl 1 (6)bw ab pgwas cul o3y lis @lallas
SlodyiuS jabay (g i (g)bDlg 5 BTl 5 lojle Hlasl § losd (Y guaste cudS

(VYA 03ljyllales 5 3 yeilgn) sl )38 1

'550 pU o

5005 g yhae oIS ganS (el &S 35 ootpo 30, gy b i (3] (sl Jlus b
(V2Y) 58TV cylingd 5 ungd) €85 518 Gliime | (6 ks a2 55 0055 )3 9, 0
P Cumasd (g9 .ol 005 D)lg (6,0 pb Cnaseds 89> 50 oS Cuwl e oy paid L
Camased A0S o iy €0 pb b ag po Sl sladasuin | slasgame? 1) ()loo
o (Byre (5)b5 pU pgal wie Jolo 5 5yl pU 4 diunly Sl sraapas o)l pb
o by kg pled L glaguly ) coased pMac (V00 oSl 9 SSlu) ol
slagel Jobg 5 sl wasid | g oulpl D90 cully (LiSLLI e
Loyl g’ > o ay 3,5 03latnl ()05 slapl b ¥ gz 4y (SIS e
Caibgn dy 9 WS )13 LS| (b yide b plete ()l pU copasisd sl 3 )b 5l A5ly oo
5 529 pL cgn ol slul 51 (S 1y ()b b capaseds STV )+ ) il o
Ot ool 03,5 (Spme 35 oo 5l 5 (6 pS el 2 1 5 mspdo n S5
2 )L P g 0diiS B yme tased gla Shy o ol 5 Slgen 1S e (6y5hl
AV ¢ ST) sy o d9u |y ol > 9 ol o ldl 2,55 ey B sl B

AL et (5505 AL 43 S OIS pct0 i 5
)L p dn &8 ()55 (poll  0AS B e 098 00 13l 3y adlipras Joame (B9
Jsmaze il ansly (8Ls )b b ol 4 Cod e 19 08 00 2L Ol el
HShpSep ol Gl ol 4 e Jpame & 45 o b)) 2YE &b olol p |y 20
JSb aBlpuass (5l b bl 01535 By (2,55 Aty i SIS B I Jpaee
oo ool il ansly (3L )b b 5 YIS ddb 4 Cod (g yide ST 9305 (0

1. Brand personality
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1. Consumer behavior
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1. Kolmogorov-Smirnov
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