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2. E-Tailing
3. Http://www.internetworldstats.com/me/ir.htm
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1. Mental Map
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1. Organisation for Economic Co-operation and Development (OECD)
2. E- Store

3. Means—End Chains (MEC)

4. Attributes
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1. Consequences
2. Goals
3. Zaltman Metaphor Elicitation Technique (ZMET)
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. Neurobiology

. Visual anthropology

. Visual sociology

. Semiotics

. Philosophy of mind

. Psycholinguistics

. Technology Acceptance Model (TAM)
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1. Expectation Confirmation Model (ECM)
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1. Kelly Reportery Grid
2. Laddering technique
3. Sensory images
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