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Abstract: Experiential marketing is one of the newest methods of marketing
that has attracted customers of the target market through the related
connections of brand equity and brand image. This study has investigated
mixed experiential marketing on brand equity and brand image in Royal
Mattress Company. Research population includes 435 clients of this company
and, based on the MORGAN table, the sample size was measured to be 204.
Required data were collected through a questionnaire. Then, the data were
analyzed using AMOS Software for Structural Equations. Overall, the results
showed that the mixed experiential marketing has direct effects on brand
equity and brand image and “the word of mouth” is the most effective
component of experiential marketing. Consequently, using experiential
marketing is an efficient method to create a proper mentality; therefore, in
that case the companies can make their brand known as an excellent and
valuable brand in the minds of the public.
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1. Brand Image
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1. Price
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