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Abstract

Objective

A Value Proposition is a clear, persuasive, and valid expression of the experience that a
customer can receive from services or products and is associated with the idea of what
specifically a business can offer to its customers and why the customer chooses a particular
company and its products or services, preferring them to competing products or services and
being willing to pay for them. However, the historical development of this phrase has not
been considered, and over time, its meaning has evolved. In addition, translation as a tool for
the linguistic transmission of concepts, especially in different cultural contexts, has always
made it difficult to achieve the meaning and concept desired by the original author. This is
because translation is the translator’s understanding of the original author's understanding
and expression, and based on it, they choose the words they want. Therefore, it is necessary
to choose the words that provide the most understanding of the original author. For this
reason, the present study seeks to analyze the semantic expression of the Value Proposition.

Methodology

To analyze and review the term "Value Proposition," a hermeneutic approach has been used.
Documentary methods and library studies have also been used to collect information.

Findings

Based on the findings of the research, the term "Value Proposition™ has a two-way nature
that is created in interaction with the customer; therefore, it requires participation and
acknowledgment from them. This is even though the translation of the offered value is not
included in the proposition, and this linguistic format presents the determination of values to
the customer unilaterally and does not fit with the co-creation of value and the participation
of the customer at the beginning. Therefore, it will not evoke a proposition that can actively
be true or false on the part of the customer.
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Conclusion

Since the value of a product or service will only be meaningful if it fulfills the customer's
real need by hearing the live voice of the customer, the authors recommend the use of "value
propositions" instead of "offered value." They believe that in a value proposition, it is
possible to check the truth or falsity, or in other words, to measure the approval or
disapproval of the value of the service or product by the customer or the receiver of the
service. In this way, the customer can play an active role. The term "value propositions" is
composed of two words, "propositions” and "value," and the truth and falsity of the goods or
services and the value provided can be agreed upon in the interaction of two parties, which
will also result in their mutual commitment to each other.
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“Value is co-created in-use with
both parties playing a role and the
VP sets expectations of value in-
use. We conclude that ..... A major
contribution of S-D logic is the shift
in emphasis to a customer and
supplier co-creating value.”
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Value propositions are described as
tools to communicate and motivate
a joint value creation opportunity
among involved stakeholders and
organizations.
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The VP should be connected to the
goals people have, i.e, the
situations they want to bring about.
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creator of a VP is too redtrictive, as
it excludes the possibility of co-
creating or negotiating VPs.
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“The focus of the VP depicts the
business from the customer's
perspective, rather than as a series
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“This shift in focus involves
viewing experience from the
customer's point of view, with the
firm shifting from a market
research-led, inside-out perspective,
to an experience- based, outside-in
perspective, leading to a
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VP being seen as “the entire set of
resulting experiences’.”
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